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THE PROBLEM: ACCESS 

METHODS 

Students typically begin with their own personal 
networks, but use research to expand connections.  
 

By examining current leads, consulting databases of 
alumni, and contacting recent graduates in related 
fields, students are able to research and locate 
Choice A, B and C for a potential interview. 
 

Plenty of time is allotted for initial outreach. We 
assume that the best “experts” are busy and have 
limited time, so pre-planned steps are used.  
 

In-class Progress Reports assist students with the 
difficult task of reaching out and connecting with a 
potential interview subject, until the desired outcome 
is achieved.  
 

THE FIVE STEP PROCESS  

REFERENCES 

Students can be somewhat isolated from 
professional communication situations. 
 

They often face challenges when seeking potential 
internships or job openings that need skills and 
knowledge of effective communication.  
 

Many employers request effective skills and 
expertise which must be acquired and mastered 
in the workplace.  
 

How can students avoid the “Catch-22” of gaining 
skills without prior access to job sites? 

Using a five-step process, students are encouraged to 
approach the in-depth interview as a long-term project 
that will yield results at the end of the term.   
 

Each step is planned in the course calendar, with 
check-ins to ensure that progress is occurring.   
 

The need for a back-up plan is discussed early in the 
class, so students are able to handle changes. 
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RESULTS 

THE GOAL: ESTABLISH CONNECTIONS 

This project was developed in undergraduate 
Health Communication, Public Relations and 

Public Speaking classes at several universities. 
 

The main goal for students was to forge new 
connections and tap experts to learn 
communication strategies at work.  

 

The results often included significant new 
professional connections for students, as well 

as many virtual “guest speakers” for peers. 
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PROJECT SUMMARY 
Students were cautioned that for an informational 
interview, proper etiquette means not asking for a job. 
 

However, many students still reported unexpected 
results, including: 
 
Ø  Internship offers 

Ø  Job offers or previews of future openings 

Ø  Mentoring or advising 

Ø  Additional new leads and connections 

Ø  New career paths or suggested next steps 

Ø  New knowledge of future career options 

Even when students were forced to interview family 
members because of cancellations, new knowledge 
could be acquired and utilized to their advantage.  
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